
Organic Markets

• Market continue to grow

• Demand outpaces supplies consistently

• Organic food sector worth about 60 billion

• Driven by age group of 18-34

• Primarily urban

• Selling channels are growing

• European markets initial driver, but U.S. has become prominent



Organic Markets
• Customer base located on coasts

• Customer base expanding

• Production primarily in Mid-West and West Coast (California)

• The California Project

• Production expanding to other areas quickly, including Mid-South
• Market accessibility in the Mid-South
• Unfamiliarity with agronomics
• Organic certification
• Pest management in the Mid-South

• Weed management*



Organic Markets

• Organic grain purchasers follow production

• USDA Certified is important for highest premiums

• Accessibility is expanding

• Purchasers are wide ranging with different models
• Online trading platforms

• Consolidating platforms online

• Traditional purchasers with drop sites

• Local or regional outlets (e.g. feed mills)

• Informational sites

• Premium typically range from 2-3X CBOT

• No futures or options, cash/forward contracts























Organic Markets

• Conclusions
• Market demand is high and growing

• Accessibility to selling channels is expanding

• Production can be difficult but potential economics are excellent

• Wide and expanding variety of purchasers


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14

